Make your
breakfast menu
rise and shine with

All Day Café” Quesadillas.
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Top %uality

Ingredients!

Look at any trend research and you'll find that breakfast is big business.

* Many consumers associate breakfast with “comfort” and wish they could eat
breakfast any time of day.*

* 64% of operators are offering portable foods because customers demand it.”
* One-third of all Americans eat their breakfast away from home.t
« C-Stores grew the p.m. snack occasion by 4% during 2009.1

That’s why All Day Café Quesadillas are so right for so many kinds of
establishments, any time of day.

Quality ingredients for a quality taste.

When you start with the best ingredients, it’s only natural that the flavor is second-to-none. Our All Day Café
Quesadillas are made with high quality eggs, bacon and cheeses. Together these ingredients
create a flavor that patrons will return for again and again.

Versatility for breakfast. Or all day long. ’: - R
s

« Convenience stores love the fact that these quesadillas are heat-and-eat,
and come in eye-catching packaging. - L™ z
« Hotels can feature them in their marketplace venues and - b
self-serve buffets. F' g - -
-k

« For QSRs, they’re an interesting menu addition that’s

g
no-fuss, no-mess. - f {

- Commercial restaurants can serve them as an appetizer
or entrée.

Plus, the attention-getting, upscale packaging works in any venue,
and is built to withstand microwave, convection, and conventional
oven cooking.

EGG, BACON

AND CHEESE
3.75 oz. (#86991)

Great grab-and-go food. Great grab-and-go profits.
CODE DESCRIPTION PACK SIZE NET WT GROSS WT CASE CUBE CASE/PALLET

46025-86991 Egg, Bacon, and Cheese 24/3.75 oz. 17.58 Ibs. 21.42 Ibs. .89 ft.3 80 (10 x 8)
Our All Day Café Quesadillas have a shelf life of 9 months frozen, 14 days refrigerated.

For ordering, information, or customer service assistance:
1-800-328-5474 or www.alldaycafe.com wnww foodsenisedirectorcom, “FSD 2008 Poratiity
Study: Portability Still Important,” 1/19/2010
tTechnomic, 2009 Consumer Trend Report
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