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Big taste and  
total convenience... 
with All Day Café® Bowls.


EVERYTHING YOU NEED. ™
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Eggs, vegetables and protein. 
Great on the go, any time of day!


Our All Day Café Bowls have a shelf life of 9 months frozen, 7 days refrigerated.


*Technomic, 2009 Consumer Trend Report
**Technomic, “Opportunities in the Away-From-Home Breakfast Daypart,” 2008


Code Description Pack Size NET WT GRoss WT case cube case/pallet


46025-89266 Egg and Bacon Bowl 24/5.5 oz. 8.25 lbs. 11.77 lbs. .80 ft.3 55 (5 x 11)


46025-89267 Egg and Sausage Bowl 24/5.5 oz. 8.25 lbs. 11.77 lbs. .80 ft.3 55 (5 x 11)


Today’s customers want it all: big taste, great food, and complete convenience.  
Our new All Day Café Bowls give them everything they want.


Each of our new All Day Café Bowls combines all the goodness of scrambled eggs  
plus colorful vegetables and Cheddar cheese. The result? A go-anywhere meal  
or snack with a taste profile customers will return for again and again.


In fact, consumers are looking for items exactly like our new bowls:


• ��Nearly half (46%) of consumers surveyed said they would like to see breakfast  
served all day.*


• �One-third of all Americans eat their breakfast away from home.*


• �According to consumers, grabbing a to-go breakfast is more convenient  
than eating at home.**


These easy-to-carry bowls come in either bacon or sausage varieties.  
Each also contains eggs, potato, Cheddar cheese, red and  


green peppers, and diced onions.


Versatile in any venue.
No matter what type of operation you run, All Day Café Bowls  
are the perfect addition, because they contain premium 
ingredients with unique flavor combinations.


	 • �Convenience stores – Bowls are the ideal heat-and-eat  
meal or snack.


     • �Hotels – Bowls are a portion-controlled addition to a  
marketplace venue, or self-serve buffet.


	• �Healthcare – Bowls are perfect for all employees... 
even those whose schedules don’t follow a normal clock.


	• �B&I – It’s a great tasting meal that customers can  
eat on-site, or take away.


Plus, the attractive, upscale packaging works in all venues,  
and is built to withstand microwave, convection, or  


conventional oven cooking.


Great grab-and-go food. Great grab-and-go profits.


Two
Varieties!


EGG & SAUSAGE BOWL 
5.5 oz. (#89267)


EGG & BACON BOWL  
5.5 oz. (#89266)


For ordering, information, or customer service assistance:   
1-800-328-5474 or www.alldaycafe.com








When they want 


all-day meals  


and you want 


all-day profits,


come to the Café.


Your customers will love ‘em.  
No matter who your customers are.


All Day Café products are perfect for virtually any 
type of venue where time is of the essence.


•	�C-stores love them for their grab-and-go  
convenience.


•	�Hotels can feature them in their marketplace  
venues and self-serve buffets.


•	�Colleges and universities make them an easy-to-
take-along meal or snack, any time of day.


•	�Healthcare facilities find them perfect for all  
employees...even those whose schedules don’t 
follow a “normal” clock.


•	�Commercial restaurants can use them for  
anything from an on-trend entrée to a  
delicious appetizer.


•	�B&I cafeterias can offer them as a quick  
grab-and-go alternative for time-starved patrons.


For ordering, information, or customer service assistance:   
1-800-328-5474 or www.alldaycafe.com


Your opportunities await.  
Come to the Café.
There’s no denying the opportunities are there:  
patrons looking for on-trend tastes, grab-and-go  
convenience, and high-quality foods any time of  
day or night.


When you’re ready to give them what they  
want, come to the Café. All Day Café.
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EVERYTHING YOU NEED. ™







ALL DAY CAFE®. 
Any time’s the right time.
It’s a fast world out there...a world where meals are eaten 


on the fly, where convenience is everything, and where 
consumers are looking for something new, something 
that’s high quality, something that’s different, and 
something that’s fast.


That’s the world of  
All Day Café.


All Day Café brings 
foodservice operations of 
all types the kind of grab 
and go items that can be 
enjoyed at any time of 


the day or night. They’re all 
top-quality foods, brought 


to you by Michael Foods, 
Inc., a world leader in the 
foodservice category. So 
you know you can expect 
nothing but the best.


Plus, All Day Café gives you 
an easy, on-trend way to add 


more variety to your operation. 
And that means customers will 


choose to stop in again and again, 
bringing you success and profitability.


�Consider these facts, and you’ll  
understand exactly why All Day Café 


makes so much sense:


• ���Breakfast is the fastest growing daypart 
in foodservice, with 36.7% growth in 
the past year.  
Convenience Store News Market Research, 2009


• �According to an analyst with the NPD 
Group, “the morning meal has been 
one of the dayparts that almost seems 
to be recession-proof.”  
CSP Category Management Handbook, 2009, 


“Retailers battle recession with innovation, 


value focus.” 


• �Many consumers associate breakfast with “comfort,” and wish 
they could eat breakfast any time of day.  
QSR Magazine, “It’s 7 a.m. Somewhere,” 09/2009


High quality…right in the  
palm of their hand. 


There are a lot of grab-and-go items  
on the shelf.  But only one brand offers  
two things that today’s customers are  
looking for: high-quality ingredients  


and portability.


•	� In the current economy, consumers  
are choosing high-quality ingredients  
rather than overt cost savings— 
a reflection on a renewed focus  
on the true meaning of “value.”  
Mintel Menu Insights, “Restaurant menus  


to focus on quality, not just cost,  


in 2010,” 11/2009


•	� Changing lifestyles mean  
more and more consumers  
are looking for convenient,  
on-the-go products, and these  
products can help retailers  
strengthen their bottom lines  
in a tough economy.   
Convenience Store Decisions,  


“New Products Power the  


Roller Grill,” 6/1/2009  


•	� 64% of operators are offering  
portable foods because  
customers demand it.  
Foodservice Director,  


“FSD 2009 Portability Study:  


Portability Still Important,” 1/19/2010


•	� Breakfast sandwiches are  
coming to be known as the  
“fourth meal,” or “away from  
home snacking.” 
Technomic, 2008 


Sandwich Consumer Trend Report








Now profits are  
easy to grab.


All day long.


EVERYTHING YOU NEED. ™
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Two sizes! 
Three varieties!


All Day Café® Burritos your customers  
will love. All day profits you’ll love.


Our All Day Café Burritos have a shelf life of 9 months frozen, 14 days refrigerated.


*www.fastcasual.com, “Report  Finds Consumers Open  
To All-Day Breakfast Options,” 12/2009


**The NPD Group/CREST®, period ending 11/2008
†CSP Category Management Handbook, “Food Fight: Retailers  


Battle Recession with Innovation, Value Focus”
††Restaurants & Institutions, “Eggs For Lunch,” 8/31/2009


EGG, SAUSAGE,  
CHEESE,  


AND SALSA  
4.65 oz. (#89257) 


7 oz. (#89258)


EGG, HAM,  
CHEESE,  


RED AND  
GREEN PEPPERS  


4.65 oz. (#89256) 
7 oz. (#89261)


EGG, STEAK,  
CHEESE,  


RED AND  
GREEN PEPPERS 


4.65 oz. (#89262) 
7 oz. (#89259)


The popularity of breakfast all day is on the rise!* And that’s why 
All Day Café Burritos are a smart choice for your operation.


• �Hand-held items continue to maintain their position as the  
top food on many morning menus, and the burrito is the 
fastest-growing item.**


• �Average shipments per store per week of sandwiches/ 
burritos/wraps is up 6% from one year ago.†


• �Eggs have advanced well beyond the breakfast menu.††


All Day Café Burritos are the perfect grab-and-go meal or snack!


• �Better ingredients – All Day Café Burritos have higher quality 
ingredients, so they always taste great.


• ��Attractive packaging – Eye-catching  
packaging that’s built to withstand  


microwave, convection, and  
conventional oven cooking.


• �Better tasting – it’s only  
logical: better ingredients  
mean better taste!


Great grab-and-go food. Great grab-and-go profits.


Code Description Pack Size NET WT GRoss WT case cube case/pallet


46025-89256 Burrito with Egg, Ham, Cheese, Red and Green Peppers 24/4.65 oz. 6.98 lbs. 7.73 lbs. .37 ft.3 180 (18 x 10)


46025-89261 Burrito with Egg, Ham, Cheese, Red and Green Peppers 24/7 oz. 10.50 lbs. 11.72 lbs. .57 ft.3 108 (9 x 12)


46025-89257 Burrito with Egg, Sausage, Cheese, and Salsa 24/4.65 oz. 6.98 lbs. 7.73 lbs. .37 ft.3 180 (18 x 10)


46025-89258 Burrito with Egg, Sausage, Cheese, and Salsa 24/7 oz. 10.50 lbs. 11.72 lbs. .57 ft.3 108 (9 x 12)


46025-89262 Burrito with Egg, Steak, Cheese, Red and Green Peppers 24/4.65 oz. 6.98 lbs. 7.73 lbs. .37 ft.3 180 (18 x 10)


46025-89259 Burrito with Egg, Steak, Cheese, Red and Green Peppers 24/7 oz. 10.50 lbs. 11.72 lbs. .57 ft.3 108 (9 x 12)


For ordering, information, or customer service assistance:   
1-800-328-5474 or www.alldaycafe.com








High in protein.
High in convenience.
High in profits.


EVERYTHING YOU NEED. ™
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Two ways to give customers
grab-and-go goodness!


* Mintel Menu Insights, “Restaurant menus to focus  
on quality, not just cost, in 2010,” 11/2009 


** Technomic, “Opportunities in the Away-from-Home  
Breakfast Daypart,” 2008


† NPD, “A Look at the Future of Eating,” 1/2010


Today’s consumers are grab-and-go consumers. They’re looking for 
good taste and portability, and better-for-you options they can enjoy 
any time of the day. That’s why you should consider offering Hard 
Cooked Eggs from All Day Café.


•	Nearly 9 out of 10 Americans think eating healthy is important, and 
2010 will see a sharp increase in good-for-you food and drink.* 


•	65% of consumers surveyed say that grabbing a to-go breakfast is 
more convenient than eating at home.**


•	Convenient, versatile, and ready-to-eat foods will be a key motivator 
in what, how, and where Americans eat over the next decade.† 


Our shell-on Hard Cooked Eggs come in a pack of two, along with 
handy packets of salt and pepper. Thanks to a natural coating that seals 
the eggs to preserve freshness, they have a shelf life of 75 days.


For your customers who are really in a hurry, our Hard Boiled Eggs are 
already peeled and come in a two-pack. Their shelf life is 70 days.


Both varieties contain top-quality eggs that are naturally high in protein 
and low in carbs – a combination that fits perfectly into a wellness 


lifestyle. They’re portable, convenient, and tasty! Plus, 
the attention-getting upscale packaging sets them 


apart from the competition.


Cash in on the convenience with All Day Café 
Hard Cooked and Hard Boiled eggs!


Great grab-and-go food. Great grab-and-go profits.


Peeled and  
unpeeled varieties!


Refrigerated shelf life of All Day Café Peeled Hard Boiled Eggs is 70 days. Refrigerated shelf life for All Day Café Hard Cooked Eggs is 75 days. 
Best used within 5 days of opening. Store product between 33° - 40°F. Do not freeze.


Code Description Pack Size NET WT GRoss WT case cube case/pallet


46025-65204 Peeled Hard Boiled Eggs 16/2 Pack, (2 - 8 ct. Trays) 3.2 lbs. 4.2 lbs. .26 ft.3 272 (17 x 16)


46025-65205 Hard Cooked Eggs w/Shell 16/2 Pack, (2 - 8 ct. Trays) 3.6 lbs. 4.7 lbs. .27 ft.3 276 (12 x 23)


For ordering, information, or customer service assistance:   
1-800-328-5474 or www.alldaycafe.com


HARD COOKED EGGS WITH SHELL
Tray Size: 4 9/16" W, 2 7/16" H, 15 9/16" D


(#65205)


PEELED HARD BOILED EGGS
Tray Size: 3 7/8" W, 3 1/2" H, 11 1/2" D


(#65204)
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Breakfast Sandwiches - Butcher Wrap
Material Product Description Pack Size Net Weight Gross Weight Case Cube Case/Pallet


46025-89331 Egg, Canadian Bacon and Cheese English Muffin 12/4.85 oz.  3.64 lbs. 3.96 lbs. .26 ft ³ 300 (30 x 10)


46025-89332 Egg, Sausage and Cheese English Muffin 12/5.75 oz. 4.31 lbs. 4.66 lbs. .30 ft ³ 270 (30 x 9)


46025-89333 Egg and Cheese English Muffin 12/4.25 oz. 3.19 lbs. 3.51 lbs. .26 ft ³ 300 (30 x 10)


46025-89334 Sausage Biscuit 12/4.35 oz.    3.26 lbs. 3.61 lbs. .30 ft ³ 270 (30 x 9)


46025-89335 Egg, Bacon and Cheese Biscuit 12/5.22 oz.    3.92 lbs. 4.26 lbs. .30 ft ³ 270 (30 x 9)


46025-89336 Egg, Sausage and Cheese Biscuit 12/6.6 oz. 4.95 lbs. 5.29 lbs. .30 ft ³ 270 (30 x 9)


46025-89337 Egg, Ham and Cheese Croissant 12/5.45 oz.  4.09 lbs. 4.45 lbs. .31 ft ³ 225 (25 x 9)


46025-89338 Egg, Sausage and Cheese Croissant 12/5.75 oz. 4.31 lbs. 4.67 lbs. .31 ft ³ 225 (25 x 9)


46025-89339 Egg and Sausage French Toast 12/6.5 oz. 4.86 lbs. 5.23 lbs. .30 ft ³ 250 (25 x 10)


46025-89340 Sausage French Toast 12/4.75 oz. 3.56 lbs. 3.92 lbs. .30 ft ³ 250 (25 x 10)


Breakfast Sandwiches - Film
Material Product Description Pack Size Net Weight Gross Weight Case Cube Case/Pallet


46025-89311 Egg, Canadian Bacon and Cheese English Muffin 24/4.85 oz. 7.27 lbs. 8.78 lbs. .55 ft. ³ 126 (14 x 9)


46025-89316 Egg, Sausage and Cheese Biscuit 24/6.6 oz. 9.9 lbs. 11.40 lbs. .71 ft. ³ 96 (16 x 6)


46025-89317 Egg, Ham and Cheese Croissant 24/5.45 oz. 8.17 lbs. 8.78 lbs. .62 ft. ³ 112 (16 x 7)


46025-89319 Egg and Sausage French Toast 24/6.5 oz. 9.75 lbs. 11.10 lbs. .55 ft. ³ 126 (14 x 9)


Butcher wrap


Film


Pick the packaging that 
packs in the customers.
All Day Café Breakfast Sandwiches are packaged in two  
different styles – just choose the one that matches your  
operation and customers.


Both withstand microwave, convection, or conventional  
oven heating.


Butcher wrap...perfect for operations offering a warmer  
program, plus it acts as a tray for on-the-go eating


Upscale film...the clear window lets customers see the sandwich  
quality, so it's ideal for merchandising refrigerated or frozen 


Our All Day Café Breakfast Sandwiches have a shelf life of 9 months frozen, 7 days refrigerated.


Cash in on
grab-and-go traffic.


EVERYTHING YOU NEED. ™


For ordering, information, or customer service assistance:   
1-800-328-5474 or www.alldaycafe.com







Customers want quality. They want good 
taste. And they want to take it all with them.


Give them everything.
Give them one of the new All Day Café Breakfast Sandwiches.


It’s no surprise that grab-and-go is here-and-now. It’s the  
trend. That’s exactly why All Day Café is giving you brand  


new ways to satisfy the cravings of every grab-and-go  
customer who walks through your door.


The quality they’re looking for.
• Fresh, high-quality ingredients...for a great, homemade flavor


• Restaurant-quality taste...no need for your customers to go anywhere else to find a delicious meal


• Eggs, meats, cheeses, and bread carriers...the finest ingredients make our sandwiches unique in any venue


• Great value...versus other hand-held products


• Variety...the wide array of ingredients and carriers means you’ll always have something for everyone


• Made by Michael Foods...a proven leader in grab-and-go meal solutions


It’s a bright new day for breakfast 
sandwich sales.
•	 Portability helps boost the sale of breakfast sandwiches.    


- Technomic 2008 Sandwich Consumer Report


•	� Breakfast sandwiches are coming to be known as the “fourth meal,”  
or “away from home snacking.”    
- Technomic 2008 Sandwich Consumer Report


•	 65% of consumers surveyed say that grabbing a to-go breakfast is 
more convenient than eating at home. 
- Technomic, “Opportunities in the Away-from-Home Breakfast Daypart,” 2008


•	 Sixty-three percent of consumers say that they expect their 
breakfast purchases to remain steady in the coming year.  
- www.fastcasual.com, “Report Finds Consumers Open to All-Day Breakfast 
Options,” 12/2009


•	 Consumer purchases of breakfast sandwiches on weekends have 
risen from 61% two years ago to 70% currently.   - www.fastcasual.com, 
“Report Finds Consumers Open to All-Day Breakfast Options,” 12/2009


The good taste they crave.


Made with real eggs for real profits. 
All of our breakfast sandwiches are made with Papetti's Table Ready Scrambled Egg patties or Natural Shaped Fried  
Egg patties. They have a fluffy texture, plus a homemade look and taste.


Meats that make a sandwich a meal.
Canadian Bacon...made from lean pork sirloin, it's thick 
sliced with natural hickory smoked flavor


Sausage...precooked, perfectly browned and made with 
flavorful, spiced pork


Ham...deli quality ham that's cured with real honey and 
brown sugar


Bacon...perfectly cooked and flavorful, with an enticing, 
smoky flavor


Cheese that adds creamy goodness.
We use only high quality Crystal Farms American cheese, made in America's dairyland.


Four breads give you a slice of the action. 


English Muffin...
tender yet firm, 
with a natural, 
fresh-baked  
appearance


Biscuit... 
a light and  
fluffy buttermilk  
biscuit – the  
industry gold 
standard


Croissant...
tender on the 
inside, flaky and 
golden brown on 
the outside


French Toast...
dipped in real, 
premium Papetti's 
eggs then baked – 
not fried – for  
real French toast 
flavor; we even 
add a dollop of 
maple butter 
syrup


EVERYTHING YOU NEED. ™





